N
e @umlcm

AEATIO TYNOY

H Danone otnpilel tnv anooctoAn tov Mdaptlou MNavvakou oto Everest

ABrva 30 Maptiou 2023- Mo SgUTtepn CUVEXOLEVN XPOVLA N eTalpia Danone otnpilel tv
npoondBela Tou unepuapadbwvodpopou Maptou MNavvakou, o onoiog avaywpet yla to NemaA pe
oToOX0 va dtacel otnv kopudn tou ERepeot pall pe tn Stebvr) opdda Eco-Everest Expedition, tn
HOVaSLKA OMOCTOAN HE TIPACLVO XOPAKTHPA.

O k. MNavvAkou PECW TNG CUMUETOXNC TOU O€ LOVASIKEG «ATIOOTOAEG» €XeL BE0EL 0OV OTOXO Va
EVNUEPWOEL KOL VO EVALOONTOTOLAOEL TO KOLWVO OXETIKA LLE TNV KALLATIKA aAAayr) KAl TV Tpootaoio
Tou meptBarovrog. AkpLBwG aUTEG eival ol afieg mou polpalovtal pe tnv etotpio Danone.

O k. Mavvakou SNAWVEL yla AUTH TN CUVEPYAOoLO « OEAW va EVXOPLOTHOW YLO TNV UTTOOTAPLEN TNG
v etatpia Danone, pe tnv omoia potpalopaote Tig i6leg afisg. EXoUpe WG amOOTOAN Hag va
TIPOAYOULLE TNV UYELQ, WOTE VO UITOPOUV OL YEVLEG TOU OHEPA KAl TOU aUPLO va armoAapBavouv
KaAUTepn olotnta {wng, Ue ogfacpd otn ¢uaon. H owoyévela tng Danone, otrplée Kal MEPUGL TNV
TpoomdBela pou otov ApkTiko KUkAo, pe Bépa tnv suatobntomoinon yla tnv KALLotikr aAlayr). Kot
détoc Ba avéBoupe «uall» oto EBepeot, mpoomabwvtag va LELWOOUE TO ANMOTUTIWO TTOU
adrivoupe otov mMAavATh Hag. MNati omwg Aéet kat n Danone «Exoupe povo pia yn, ZoUpe povaya pia
dopal»

H k. EAeava lwdvvou, Head of Marketing & External Communications Danone Nutricia, avédepe yla
autn ™ ouvepyaoia «Eipaote Wolaitepa untepridpavol Tou CUUHUETEXOUME Kal GETOC OTNV ATIOCTOAN
Tou Mdplou lMNavvakou, e oTtoxo TN Lelwon tou mepBAAAoOVIKOU AMOTUTIWHATOC GTNV TIEPLOXI TOU
‘EBepeot kal eupUTEPQ, ATOSELKVUOVTAG EUTTPAKTO TO OEBACGUO IOV €XEL TOGO 0 (510¢ OGO Kal N
Danone yLa to meptBaAlov. Tou eUXOUAOTE KOAR ETLTUXLO KOL TIEPLUEVOULE TNV QVTATIOKPLOT TOU
omod TV kopudr Tou KOGoU !»

H etalpia Danone Nutricia mapapével TTAVTA TILOTH 0TO OPAKA TNG VLA €Vav KAAUTEPO KOGUO KAl OTO
HEANOV ETOLUATEL VEEC ONUOVTLKEG SpAoelg yia TNV BeAtiwaon g moltotnTag {wng OAwV pog.



